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 Study and Examination Regulations (SPO) for the Master’s programme  
Digital Transformation and Global Entrepreneurship 

at the Neu-Ulm University of Applied Sciences 
dated 27 April 2021 

last amended by the amendment statute of 24 March 2026 

The following text is a commentary in English language on the Study and Examination Regulations for the Mas-

ter’s Degree Programme, helping you to understand the contents of the German document. The legally binding 

text remains the German version. Please refer to the German text if possible or seek advice in case of uncertain-

ties 

Pursuant to Section 9 and Section 84(2), first sentence, of the Bavarian Higher Education In-
novation Act (BayHIG) of 5 August 2022 (GVBl. p. 414, BayRS 2210-1-3-WK), as amended, 
the Neu-Ulm University of Applied Sciences (hereinafter: the University) hereby adopts the 
following Statutes: 
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§ 1 Purpose and scope of the study and examination regulations 
1 These Study and Examination Regulations serve to supplement and amend the General 
Examination Regulations of the Neu-Ulm University of Applied Sciences (APO) in their cur-
rently valid version. 2 They contain provisions governing the course of study and the exami-
nation system for the Master’s programme in Digital Transformation and Global Entrepre-
neurship (DTE) at the Neu-Ulm University of Applied Sciences (HNU).  

§ 2 Qualification objectives of the programme and entry requirements, aca-
demic degree  
(1) The Digital Transformation and Global Entrepreneurship degree programme prepares 

students to take on roles in international, innovative and digital contexts, as well as in the 
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academic sector. In particular, students acquire management skills such as strategy 
development, planning and design, organisation and management. The programme 
comprises Global Entrepreneurship (including methodologies, mindset, start-up projects 
and a consistent focus on customer insight) and Digital Transformation (including the 
analysis and application of disruptive technologies such as AI, VR/AR and their 
implementation). Furthermore, strong emphasis is placed on academic work. 

(2) The programme prepares graduates for a variety of roles, such as global entrepreneurs 
who establish, expand and scale their own businesses and build global networks. They 
acquire the skills to drive companies and organisations forward internationally as 
intrapreneurs, business developers, innovators, strategists and digital transformers. 
Through the broad teaching of academic methods (e.g. systematic literature review, 
quantitative and qualitative research methods), graduates have the opportunity to pursue 
a further academic career as early-career researchers in the field of digital transformation 
and global entrepreneurship. 

(3) In addition to imparting fundamental theoretical and methodological knowledge, the 
programme highlights practical problems encountered in professional practice and 
addresses solutions to these issues. This is achieved, amongst other things, through case 
studies and project work. The practical relevance is supported in each of the theoretical 
subjects through practice-oriented project work, in which students apply and deepen the 
skills and knowledge they have acquired within companies. In addition to imparting 
specialist knowledge, the programme promotes personal development as well as the 
acquisition of leadership skills and scientific working methods. Students are expected to 
acquire social and methodological skills in addition to their specialist expertise. 

(4) The qualification and entry requirements are governed by the Statutes on Admission, En-
rolment, Leave of Absence, Re-enrolment and De-registration Procedures at the Neu-
Ulm University of Applied Sciences dated 25 January 2016, as amended; the remaining 
provisions of the Enrolment Statutes apply accordingly. 

(5) There is no guarantee that the Master’s programme will be run with fewer than 15 first-year 
students. 

(6) Upon successful completion of the Master’s examination, Neu-Ulm University of Applied 
Sciences awards graduates the academic degree ‘Master of Science’ (M.Sc.). 

§ 3 Programme format, standard duration of study, structure of the programme 

(1) The programme is offered as a full-time programme. 

(2) 1 The standard duration of study is generally three semesters; if the entry requirement is 
a higher education qualification with at least 180 ECTS but fewer than 210 ECTS from a 
country outside the Lisbon Convention, the standard duration of study is four semesters. 2 
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It comprises the theoretical study semesters and the examinations, including the Master’s 
thesis. 

(3) 1 Credit points are awarded for each module passed. 2 The total number of credit points 
to be earned is 90 ECTS for a standard duration of three semesters and 120 ECTS for a 
standard duration of four semesters.  

(4) 1 The programme is structured so that each semester includes modules on entrepreneur-
ship, topics relating to digital transformation and academic aspects. 2 The first semester 
provides in-depth knowledge of entrepreneurship and digital business models, as well as 
data structure and analysis. 4 In the second semester, students study finance and inter-
national strategy as part of the entrepreneurship module. 5 In addition, students acquire 
knowledge of disruptive technologies, digital transformation and quantitative research 
methods, and undertake a study trip abroad. 6 From the third semester onwards, students 
focus on strategic brand management and business planning, as well as the preparation 
of their Master’s thesis. 

(5) As a compulsory elective module (PO 20212), students must take one of the modules of-
fered, such as Innovation Project (from Digital Innovation Management (DIM)), Introduc-
tion to Artificial Intelligence (from DIM), Information Systems Research (from DIM), or De-
sign for Digital Innovation (from DIM). In addition, compulsory elective modules may also 
be taken and recognised abroad. 

(6) 1 All courses and examinations are conducted in English as the language of instruction 
and examination. 2 The programme is partly online-based and has an international focus. 
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§ 4 Curriculum 

(1) Curriculum for the DTE Master’s programme for students commencing in the winter se-
mester 2026/27 (PO 20262) – standard duration of study: three semesters 

No. Module (title) 
 

Type of 
module ECTS SWS Examination* 1 2 3 

1 Strategic and Technological Foresight SU 5 3   P (PF) 

2 Entrepreneurial Ideation and Prototyping SU 5 3   P (PF) 

3 Digital Transformation and Entrepreneurship SU 5 3   P (PF) 

4 Digital Business Models and Approaches SU 5 3   P (PF) 

5 Applied Artificial Intelligence SU 5 3   P (PF) 

6 Research Methods I SU 5 3   P (PF) 

7 International Entrepreneurship SU 5  3  P (PF) 

8 International Strategic Management SU 5  3  P (PF) 

9 Entrepreneurial Funding and Finance SU 5  3  P (PF) 

10 Disruptive Technologies SU 5  3  P (PF) 

11 Digital Implementation and Change SU 5  3  P (PF) 

12 Research Methods II SU 5  3  P (PF) 

13 Scientific Research Lab I  SU 5   3 P (PF) 

14 Scientific Research Lab II SU 5   3 P (PF) 

15 Master’s Thesis1) MT 20    MT, Coll 

 90 18 18 6  

* Further details can be found in the APO, the module handbook and the course catalogue 
1)  The mark for the Master’s Thesis module is weighted as follows: 60% Master’s Thesis, 40% Colloquium. The weighted mark 
counts towards the overall mark calculation with 20 ECTS. To pass the Master’s Thesis module, both examinations must be 
passed individually and must be retaken if either of the module’s examinations is failed. 

 

(2) Study plan for the DTE Master’s programme for students commencing in the summer se-
mester of 2027 (PO 20271) – four-semester standard duration of study 

Curriculum semesters 1–3 as per paragraph 1 correspond to curriculum semesters 2–4.  
The 1st curriculum semester consists of the following modules: 

Module 
number Module (title) ( Type of course ECTS SWS Examination* 

10001 German for Academic Studies Lecture, Semi-
nar 5 4 PF 

10002 Integrated Skills Academic English SU, Ü 5 4 PF 

10003 Intercultural Skills SU 5 2 PF/SchrP/MndlP 

10004 Research Skills SU 5 2 PF/SchrP/MndlP 

10005 Subject-specific module I SU, Ü1) 5 21) depending on the 
module 

10006 Subject-specific module II Lecture, Semi-
nar 1) 5 21) depending on the 

module 
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* Further details can be found in the APO, the module handbook and the course catalogue 

1) Example information; the actual dates can be found in the module handbook and course catalogue 

 

(3) in the DTE Master’s programme Start of studies from WS 2021/22 – WS 2025/26 (20212) 

No. Modules (title) 
 

Type of 
course ECTS 

SWS 
Examination 

1 2 3 

1 Entrepreneurial Trends and Technology Scouting SU 5 4   P (PF) 

2 Entrepreneurial Ideation and Prototyping SU 5 4   P (PF) 

3 Digital Transformation and Entrepreneurship SU 5 4   P (PF) 

4 Digital Business Models and Approaches SU 5 2   P (PF) 

5 Applied Data Digitalisation SU 5 4   P (PF) 

6 Systematic Literature Review S 5 4   P (StA, RE) 

7 International Start-up Tour (Excursion) SU 5  4  P (PF) 

8 International Strategic Management SU 5  4  P (PF) 

9 Entrepreneurial Funding and Finance SU 5  4  P (PF) 

10 Disruptive Technologies SU 5  4  P (PF) 

11 Digital Implementation SU 5  4  P (PF) 

12 Quantitative Research Methods SU 5  4  P (StA, RE) 

13 Strategic Brand Management  SU 10   7 P (PF) 

14 Elective SU 5   4 P (PF)* 

15 Master’s Thesis  15   2 P (MT, RE)** 

 90 22 24 13  

Abbreviations 
ECTS = credits under the European Credit Transfer System 
K = Written exam (90 mins) 
LV = Course 
MT = Master’s thesis 
P = Examination 
PF = Portfolio assessment 
PP = Practical project 
RE = Presentation 
StA = Coursework  
SU = Seminar-based teaching 
SWS = Hours per week per semester 
from the Master’s in Digital Innovation Management 
from the Master’s in Advanced Management 
*Example examination format. The actual examination format and scope of the course depend on the specific module taken 
** Weighting: MT 14 ECTS, RE 1 ECTS. 

§ 5 Standard dates and deadlines 

(1) By the end of the standard period of study, all coursework and examinations must be 
completed in accordance with the curriculum and the required ECTS credits must be 
earned.  

(2) 1 If students exceed the standard period of study by more than two semesters without ful-
filling the requirements set out in paragraph 1, the examinations not yet passed, and con-
sequently the Master’s examination, shall be deemed to have failed on the first attempt. 2 
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If students exceed the standard period of study by more than three semesters, the exami-
nations not yet passed, and consequently the Master’s examination, shall be deemed to 
have failed definitively. 

§ 6 Master’s Thesis 

(1) 1 The topic of the Master’s thesis may be assigned no earlier than after the completion of 
the first semester of study. 2 Only students who have successfully completed the exami-
nations for the first semester of the curriculum may register for the Master’s thesis. 3 Ex-
ceptions to this require the approval of the Examination Board.  

(2) The time limit for completing the Master’s thesis is six months from the allocation of the 
topic to its submission.  

§ 7 Entry into force 

These Study and Examination Regulations shall enter into force on 1 September 2021 and 
shall apply to students enrolled in the Master’s programme in Digital Transformation and 
Global Entrepreneurship.            

Issued pursuant to the resolution of the Senate of the Neu-Ulm University of Applied Sci-
ences dated 27 April 2021 and the approval by the President on 27 April 2021. 

 

Neu-Ulm, 27 April 2021 

signed 

Prof. Dr Uta M. Feser 

President  

Neu-Ulm University of Applied Sciences 

 
Submission: 29 April 2021 
Announced: 29 April 2021 
 


	§ 1 Purpose and scope of the study and examination regulations
	§ 2 Qualification objectives of the programme and entry requirements, academic degree
	§ 3 Programme format, standard duration of study, structure of the programme
	§ 4 Curriculum
	§ 5 Standard dates and deadlines
	§ 6 Master’s Thesis
	§ 7 Entry into force

